
tMEDIAnextMEDIA

The Future Media Internet 
coordination action

SSYNELIXISYNELIXIS**

Guillermo Cisneros, Federico Álvarez
Universidad Politécnica de Madrid



Objective

To coordinate the different European efforts 
towards a European Future Media Internettowards a European Future Media Internet 
proposal, by means of:

Creation and coordination of groups task forces andCreation and coordination of groups, task forces and 
think tanks for a common European FMI architecture
Coordination of research projects and liaison with FIAp j
Elaboration of the European FMI research roadmap 
comparing the situation with the rest of the world.
Organising top-noch events and dissemination in the best 
industrial and scientific publications and congresses.
Promote the standardisation and best practicesPromote the standardisation and best practices.
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Actions: Coordination and Support of 
the FMI-related initiatives

Coordinating and supporting 
activities towards a Europeanactivities towards a European 
Future Media Internet proposal:

the new “Future Media Internetthe new Future Media Internet 
Architecture” Think Tank to 
reinforce the leadership of the EU 
in this field. 
the initiatives organised by the EC  
“Future Media & 3D Internet TaskFuture Media & 3D Internet Task 
Force” and the “Future Content 
Networks” group (and bridge to 
other FIA groups)
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A ti  C di ti  f j t  Actions: Coordination of projects 
towards the FIA activitiestowards the FIA activities

Coordinating the efforts of the 
projects on Future Mediaprojects on Future Media 
Internet:

by collecting and analysing theby collecting and analysing the 
short term (commercial/business) 
and the  longer term (academic) 
research priorities.
By coordinating the Future Media 
projects with the FIA groups andprojects with the FIA groups and 
promote a coordinated approach 
between activities
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Actions: Elaboration of a Future Media 
Internet international roadmap

Structuring the Future 
M di I t t hMedia Internet research 
evolution path: 

Organising the existing 
knowledge in a unified form 
andand 
Compare the research 
situation in Europe with othersituation in Europe with other 
areas of the world: Japan and 
USA mainly, Korea, China, etc.y, , ,
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Actions: Coordination Actions for European 
Research Promotion at International Level

Maximising the impact of the 
European positioning at scientific p p g
& industrial levels: 

promote European research 
participation in top-notch events and p p p
forums.
Organise promotion towards 
excellence: leading Conferences, 
P l d J l f k EUPanels and Journals for key EU 
research actors
Coordinate participation of relevant 
European actors and third CountriesEuropean actors and third Countries 
key players (mainly from USA and 
Japan) in a forum for exchange of 
ideas.
Collaboration with third countries
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Actions: Dissemination and standardisation 
coordination

Coordinating the standardisation
of the EU research results inof the EU research results in 
Future Media Internet:

promoting the standardisation of p g
the EU research projects results
launching an Industry Specification 
Group (ISG) on Future MediaGroup (ISG) on Future Media 
Internet (inside ETSI).

Dissemination in exhibition 
events
Talent support: creation of online 
course materials.
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